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Find out how light
displays show the
differences of bulb
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Touchstone Energy
advertising campaign
to launch in April.
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NEWS BRIEFLY
Dustin Hutchison,
left, and John
Pistole to conduct
Q&A session at
the Hoosier Energy
annual meeting.

GRID INITIATIVE

Annual meeting
speakers set
DEPARTMENT OF ENERGY GRID
INITIATIVE RECEIVES $40M

HE photo

Department of Energy Under Secretary of Energy Mark Menezes announced
$40 million toward the Grid Modernization Initiative. This initiative focuses
on working with public and private partners to develop new tools and
technologies that measure, analyze, predict, protect and control the grid.

GENERATION DATA

New system peak set during cold weather
Frigid weather conditions in January led to a new system peak of 1,714 MW.
The previous peak of 1,698 MW was set in January 2014 during the polar vortex
that pushed sub-zero temperatures into the Midwest.

FRIEND OF THE INDUSTRY AWARD

Hoosier Energy receives award from IBCA
Hoosier Energy received the “Friend of the Industry” award from the Indiana Beef
Cattle Association (IBCA) during their annual convention in Indianapolis. Through
the years, Hoosier Energy has sponsored IBCA regional education meetings and
marketing trips overseas. Randy Haymaker accepted the award on behalf of
Hoosier Energy. The G&T supports a number of Indiana agricultural organizations in
addition to the IBCA.

CONSUMER DATA

Tech giants interested in energy use data
According to a Wall Street Journal (WSJ) report, Google and Amazon are
expanding into the energy sector as home energy automation leads to vast
amounts of consumer data. The internet-connected devices these companies
sell are providing data on consumer energy use. This data can help manage
demand side management during peak hours. The WSJ reports that solar
panels, battery storage and electric vehicles become part of a smart-home
ecosystem. Any company that controls the software and systems that deliver
energy could gain a formidable market position, the report states.
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Cyber security to be a focus
of interactive Q&A session
The guest speakers at Hoosier Energy’s
annual meeting, April 4 at the French Lick
Resort, will use an interactive questionand-answer-style session to discuss cyber
security.
Dustin Hutchison, President and
Chief Operating Officer at Pondurance, a
cyber security prevention and protection
company, will respond to questions
from the audience. The session will
be moderated by Anderson University
President John Pistole.
Hutchison has more than 18 years of
experience in information security, risk
management and regulatory compliance.
His professional experience includes
healthcare compliance, risk assessments,
policy development and cyber security
analytics.
Pistole became President of Anderson
University in 2015. His career includes
26 years of service at the Federal Bureau
of Investigation (FBI), where he led the
FBI’s counterterrorism program. He then
was named the FBI’s Executive Assistant
Director for national security and later, the
Deputy Director. EL
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FIND US ONLINE
To subscribe or to read back
issues, visit HoosierEnergy.com/
news/energylines

Strategic
EMERGING
TECHNOLOGIES
We will support our members
by serving as a central source
of coordination for emerging
technologies and possible
applications and/or risks
within the overall system.

MEMBER FOCUS
Hoosier Energy will actively
seek ways to improve
member distribution system
relations, education and
satisfaction while always
keeping in mind the impacts
of decisions on end-use
members.

RISK MANAGEMENT
We will ensure that the
primary categories of risk are
examined and reviewed with
the Board and continue to
foster a culture of active risk
management.

GOVERNANCE
The Hoosier Energy Board
will implement and maintain
a governance model that
incorporates contemporary
governance practices and
addresses the expectations
and needs of its members.

COMPETITIVE RATES
We will remain vigilant
and continuously focus on
keeping rates competitive
with neighboring investorowned utilities and G&Ts.

COST MANAGEMENT
AND PERFORMANCE
We will drive efficiency gains
in staffing and performance
through careful management
of its processes and
resources.

SUPPLY PORTFOLIO
We will actively manage the
current and future supply
portfolio to provide reliable
and affordable energy
emphasizing a diversified
portfolio, including traditional
and alternative resources.

Priorities

Eight strategic
areas provide
clear direction
Throughout this and future issues
of EnergyLines, you will find articles
that connect to Hoosier Energy’s
eight strategic priorities.
These priorities, developed by the
board of directors, provide clear
direction for the daily work of
employees of the generation and
transmission electric cooperative.
CEO Donna Walker notes that
safety has not been added
to this list because it remains
foundational to everything we
do at Hoosier Energy.

OPERATIONAL
EXCELLENCE
We will strive for top
performance for generation
and transmission operations
while carefully balancing
performance interests and
associated costs.
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COVER STORY

Adoption
‘SMART’ PRODUCTS

Electric Consumer
changes its name
Consumer publication renamed
Indiana Connection to align with
changing audience, member needs
Electric Consumer, a monthly
co-op member-focused publication,
was introduced in 1981. Since then,
the magazine has evolved to celebrate
the people, places, food and travel
experiences that define Indiana.
Beginning this month, Electric
Consumer has been renamed “Indiana
Connection.” This name change is better
aligned with what the publication is and
who it represents, since many co-ops
are expanding their services beyond
electricity.
Twelve Hoosier Energy members use
the publication to communicate with their
member-consumers. Each cooperative
has four pages of co-op specific content
within the magazine.
Hoosier Energy also has a page with
content ranging from G&T-specific
information to tips on how to be Safe by
Choice.
Indiana Connection offers more than
just electric information. Editor Emily
Schilling says, “General interest features
are a major focus of the magazine to
attract, engage and entertain younger
readers while also remaining popular with
the longtime, faithful audience.” EL
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of the interconnected home
INSTALLED SOMETIMES COME WITH AN ASTERISK *

A

is unknown, the technology entering
s technology advances, it helps
the market today benefits from a highelectric consumers manage
speed connection. Electric co-ops are
their energy use in new and
choosing to be leaders in bringing these
engaging ways. Appliance and HVAC
connections to rural Indiana
controls provide ways to help
communities, providing
consumers reduce energy
EMERGING
member-consumers with
use during times of peak
TECHNOLOGIES
increased options to connect
load demand. While these
their homes to the “internetinterconnected controls and
devices are not new, their use is increasing of-things.” This common phrase relates to
how everyday objects use the connectivity
as member-consumers take their first
of the internet to send and receive data
steps toward a connected home.
among devices.
For many, the missing link to adopt
Appliance and HVAC system controls
this level of technology has been access
offer early technology adopters expanded
to high-speed internet. Recent memberfocused surveys, 87 percent of consumers opportunities to manage their energy
use. With only eight percent of memberstated they have internet access at home.
consumers having >>
While the speed of these connections

*

The proper
configuration of
devices has a
direct connection
to consumers
having a positive
experience and
home comfort.
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CONFIGURATION
CONFUSION
As consumers add
smart devices to their
homes, the learning
curve can lead to
concerns as equipment
behaves differently to
conserve energy.

a web-enabled smart thermostat,
there is room for growth in the use of
this technology. As new devices are
introduced, so are new challenges.
Marketing by the popular
thermostat manufacturer Nest says,
“Programs itself. Then pays for itself.”
With Nest, consumers are buying
a smart device that provides them
control of their HVAC operations.
Gaining this level of control can bring
challenges. Shane Neher, Energy
Adviser at JCREMC, says there is a
learning curve related to how these
thermostats control heat pump
systems as they operate at their limit.
Neher says the backup heat
operation of these systems are
designed to turn on after a set time
programmed by the thermostat. If the
system doesn’t meet the set runtime
temperature, it is designed to enter the
backup heat mode.
“A heat pump system will operate
longer than expected to heat a home if
the backup heat setting is turned off to
reduce energy use. Consumers might
think there is a problem with their
HVAC system as it runs longer, when
the real concern is a setting in the
thermostat,” says Neher.
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IDEA IN BRIEF
THE CONCEPT

THE PROCESS

THE RESULT

Technology advances
are helping automate
the home.

High-speed internet is
helping consumers connect
devices that help reduce
their energy use.

Adoption rate of
interconnected devices
is starting to pick up for
member-consumers.

To avoid this confusion, consumer
education is important.
With consumers choosing to
connect their homes to smart devices,
tracking their energy use can be
valuable for both co-ops and their
members. The speed that consumer
adoption takes place is trackable.
This is based on the law of diffusion
of innovation states that for any given
product, 13.5 percent of the population
are early adopters.
Author Simon Sinek, speaking at
a TED Talk, says, “This law tells us,
if you want acceptance of an idea,
you can’t have it until you achieve the
tipping point of 15 to 18 percent market
share.”
This law highlights when the tipping
point for adoption begins.
Sinek explains, “The majority won’t
try something until someone else has

tried it first.”
With the ability to provide
consumers information about their
energy use on an hourly basis,
Advanced Metering Infrastructure
systems and the Smart Hub application
are helping increase the adoption rate
of smart devices.
“This technology is becoming more
prevalent and being able to control
devices in your home is not going
away,” said Hoosier Energy Marketing
Manager Wes McFarland.
Neher agrees. JCREMC has offered
the Smart Hub app to its members
since 2015. The app helps members
review their energy use and make
changes to when and how they
consume energy.
“Consumers are educating
themselves based on their energy
usage, which is great,” said Neher. EL

DISTRIBUTION LINES

VS

WHAT IS THE
DIFFERENCE?

Transmission and
distribution power
lines are a vital part of
“the grid.” These lines
incorporate separate
voltages as power
is transmitted from
generating stations to
member-consumers.

Distribution lines:

n These lines and
equipment are owned
by member co-ops
who deliver energy to
member-consumers.
n The most common
voltage of distribution
lines is 12,470 kV.
n These lines are often
found overhead but
are sometimes located
underground.

Transmission lines:

n Transmission lines
and equipment are used
to transmit energy from
generating facilities to
primary substations.
n Transmission
lines are installed on
larger structures than
distribution lines.
n Transmission voltages
in use by Hoosier Energy
range from 69kV to
345kV.

TRANSMISSION LINES

Did you
know?

TIME-OF-USE RATE
ANALYSIS

VINTAGE FRESH
Touchstone Energy media plan to communicate
co-ops are innovative, stable, trustworthy

“Vintage Fresh” is the theme for the 2019 advertising
campaign developed by Touchstone Energy for Hoosier
Energy’s member systems. The ads are designed to
communicate that cooperatives are innovative, yet also
stable and trustworthy – thanks to their decades-long role
in the communities they serve.
The campaign, which will run from April through
December, will include ad placements in local newspapers
and on radio stations. It also targets social media with ads
designed to drive consumer-members to co-op websites
and increase engagement with their co-op. EL

NEWS BRIEFLY
INDUSTRY NEWS

NRECA advocates co-op priorities at Energy Industry Forum
From broadband to solar power, electric
cooperatives are delivering innovative
solutions to their consumer-members.
The National Rural Electric Cooperative
Association, NRECA, is advocating “common
sense” policy to clear their path. NRECA
CEO Jim Matheson addressed energy
leaders at the Annual State of the Energy
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Industry Forum sponsored by the U.S. Energy
Association.
NRECA’s advocacy priorities this year
will include pursuing flexible energy and
infrastructure policy, rural broadband access,
greater grid resilience and environmental
regulations that support and encourage
energy R&D, said Matheson.

A report by Utility Dive
reviewed how time-ofuse rates can impact
low and moderateincome electric
consumers.

WHERE TO FIND IT:
Utilitydive.com

(Article published January
2019 by Herman K. Trabish)

ENERGY GENERATION
FUEL MIX REPORT
Federal officials state
that between now
and 2050, the nation’s
electric generation fuel
mix will make “a notable shift,” with natural
gas and renewable
resources overtaking
coal and nuclear energy as the dominant
fuel sources.

WHERE TO FIND IT:
Cooperative.com

EYE ON RELIABILITY
Technology that’s helping improve the electric grid

ONLY IN
ENERGYLINES
(MARCH 1991)

Cutting
edge tech.

In 1991, substation
mechanics
used an infrared

probeye camera to check
substation switches and
transformers. This argon
gas-cooled camera
provided the ability to detect
temperature differences.
This equipment was cuttingedge then and similar
technology remains in use
today. Modern cameras
provide high-resolution
images that help target
temperature differences. This
thermal technology continues
to help crews identify
components that need to be
inspected further, increasing
reliability of the grid. EL

OUR MEMBERS

Social session
Co-op communicators continue
to provide valuable information to
consumers through social media
channels. Whitewater Valley
REMC showed its commitment
to the safety of their members,
while Bartholomew County REMC
showed members that they are an
information source they can trust.
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LIGHT EXPERIENCE: Communications Specialist Jessica Miller and Receptionist Heather
Meagher review a new light display in the lobby of Clark County REMC. Hoosier Energy member cooperatives received the displays to help consumers view light differences of LED bulbs.

New displays illuminate the variety,
functions of LED bulbs for members
Light displays
built to showcase 15
popular LED bulb styles
available for purchase
at the Team Up to Save online light
store (TeamUpToSave.com), are
now available to co-op members. The
displays help consumers see light
differences first-hand.
The displays feature 14 dimmable
LED lights and a three-way LED that
demonstrate differences in color and
brightness.

Co-op
value.

INFOEXTRA

The displays allow memberconsumers to select a light and match
it to the price list so they know what to
order from the online light store. The
lights are available at discount prices
through Hoosier Energy’s demand side
management program.
Jessica Miller, Clark County
REMC’s Communication Specialist,
said she loves the display.
“This will help our members see
what light they want before placing an
order,” said Miller. EL

(FACEBOOK)

WHITEWATER VALLEY REMC

>> Learn more about lighting options available to memberconsumers at TeamUpToSave.com/lighting

(FACEBOOK)

BARTHOLOMEW COUNTY REMC
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As the Chief Financial Officer (CFO), I
am the primary sponsor for two of Hoosier
Energy’s eight strategic priorities: rates; and
cost management/performance culture.
As part of these extremely important
priorities, I will be focusing on increasing
members’ understanding of Hoosier
Energy’s wholesale rates and tariffs, while
looking for potential opportunities to
improve the current design to better align
with today’s environment. I will also be
focusing on continued cost management and
ways to communicate key cost drivers to the
employees and members.
What have you learned from your
experience in the electric industry that
applies to your position?
Since beginning my employment in 2012,
I have worked in the finance division and
have had the opportunity to work alongside
Chief Executive Officer Donna Walker, on
many projects.
Coming from a non-utility background,
this was a great learning experience and
helped me quickly gain an understanding
regarding treasury management and
how utilities are financed, as well as the
importance of effective risk management.
s

What challenges do you see electric
utilities facing in the next few years?
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One of the biggest challenges ahead for
the industry is emerging technologies and
the impacts these technologies will have on
the electric utility model. New and emerging

HE photo

HOOSIER FANS: The Roberts are big fans of
anything Indiana University. Adam and his wife,
Andrea, with their sons Chase, left, and Carter,
and their dog Charlie.

technologies provide utilities the opportunity
to interact more with end consumers to
develop new and innovative ways to gain
efficiencies and provide the needed services
for the membership.
What do you find most exciting about
working at a cooperative?
I continue to really enjoy the cooperative
business model and benefits it provides to
our 18 member systems. Since cooperatives
belong to the communities we serve, there is
a very clear mission to do what is in the best
interest of the consumer-members.
What do you enjoy doing outside of
the office?

s
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What are the top priorities you are
focusing on?

s

This institution is an equal
opportunity provider and
employer.

EnergyLines sat down with Adam Roberts
to learn about his career at Hoosier Energy,
what challenges the utility might face in the
next few years and what college team his
family is a fan of.

s

Greg Seiter
Communications Manager
email: gseiter@hepn.com

Get to know

ADAM ROBERTS,
CHIEF FINANCIAL OFFICER

s

ENERGYLINES
EDITORIAL STAFF

HOOSIER ENERGY LEADERSHIP

My wife, Andrea, and I met when
attending Indiana University (IU). We have
two boys, Carter, 8, and Chase, 6. Our lives
currently revolve around the boys and their
sports, as they are involved in baseball,
basketball and football.
We are avid IU fans and enjoy watching
just about any event IU is involved in. EL
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Video highlights how substations work
A production by Hoosier Energy shows how substations help manage the flow of energy
on the grid. The video explains how this equipment helps provide grid reliability.
ENERGY FLOW

SAFETY

FOR MORE INFO

VIEW IT TODAY

Energy is stepped up
and down as it travels
from generating station
to a substation.

Substations are
dangerous places due
to the high-voltage
interconnects. This video
details this safety issue.

To get a digital file of
this video for use at your
cooperative, contact Video
Producer Ben Turner at
bturner@hepn.com.

You can view the
video on YouTube at:
https://youtu.be/
BUErFqcuc-I

